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Continuous Learning Points (CLPs)
For attendees that have an active DAU/FAI CSOD account and 
provided their DAU/FAI CSOD account information at the time of 
Forum registration:
● CLPs earned during the Forum will be automatically uploaded to 

your DAU/FAI transcript and will count toward your certifications 
(like FAC-COR, FAC-PM, etc.) that are housed within the DAU/FAI 
system

● After the Forum, please do not submit a request to upload your 
earned CLPs to DAU/FAI CSOD on your own

● Allow 4–6 business weeks for the CLPs to be displayed on your 
DAU/FAI transcript

● For questions, please contact pshctraining@gsa.gov

mailto:pshctraining@gsa.gov
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Agenda

• What is buy.gsa.gov?
• Case Study
• Q&A
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BUY.GSA.GOV 
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What is buy.gsa.gov?
Buy.gsa.gov is an official website run by the U.S. General Services Administration (GSA.gov). The Digital 
Innovation Division, a team within GSA's Federal Acquisition Service (FAS), manages the site. 
Visit GSA.gov's About Us page for more information about the agency.

This website is designed to make it easier for
1. Government agency customers to navigate the complete 

acquisition process
2. Industry to bring needed supplies and services into the 

Federal marketplace
Let us know if we're meeting your needs. Contact us 
at fasdigitalsupport@gsa.gov

http://gsa.gov/
https://www.gsa.gov/about-us
mailto:fasdigitalsupport@gsa.gov
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AGENCY RESOURCES
Check out these tools and templates to do an acquisition to meet agency needs!

BUY.GSA.GOV

https://buy.gsa.gov/
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GSA Systems—Current State
Front End:

Different sites with varying functionality and 

purpose

Different look and feel between sites

Back End:

Lack of interoperability and data sharing between 

systems

Disparate system management and data sources
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buy.gsa.gov Vision
"Provide a consistently great digital experience 
connecting agency customers to GSA suppliers intuitively 
and efficiently in order to fulfill agency missions."

How?

"Create a self-service application that 
converges all of GSA's best market research 

tools into one system."

Buy.gsa.gov 
Has:

● Single Sign-On (SSO)

● Intuitive Design (HCD Focus)

● Consistent Look and Feel

● Seamless Interoperability

● Automated Data Feeds
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Your Feedback Drives Our Development

Research: From 2019–21, we conducted 65+ user research and 
usability testing sessions with more than 15 agencies.

Customer 
interview 

focus

● Look, feel, and navigation
● Desired search functionality

● Current tools and processes
● Documents needed for an 

acquisition package
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FY22 Usability by the Numbers

Conducted 55 45 min 1:1 customer usability sessions

Across 9 Campaigns (focus areas)

With 17 different agencies

Leading to 220 backlog entries

Resulting in 97 improvements in FY22
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Your Feedback Drives Our Development
Pain Points Solution

1 Need a way to save and share documents
with colleagues and team members 1

(New) Project Center allows customers to 
up/download, save, share, and organize 
documents for their project(s)

2 No quick and easy access to templates and 
sample document(s) for my requirement(s) 2 (New) Easily find templates, samples, and tips 

documents for your acquisition planning

3 Hate having to remember passwords for 
various GSA systems 3 (New) Single Sign-On functionality for all 

systems within the site's ecosystem

4 Use Plain Language 4 Minimized use of acronyms or technical jargon
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Case Study

• Let's buy a mobile office (what in the world is that?!)
• Find vendors

• Contracts and vendors
• Market research as a service/scope review

• Find a sample bill of materials (BOM) or statement of work (SOW)
• Estimate how much a project manager might be
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Questions and Answers
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